BIMZI / BRAND GUIDELINES THE NAME LEADS

Bimzi

Jlorotun, Tnnorpadouka n ronoc 6peHaa.
[Mpeonaraemas cuctema ons MexayHapoaHbIX
KnueHToB n pbiHka OAD.

Uma. 3Hak. Cucrtema.
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BIMZ| / BRAND GUIDELINES 00 / BRAND DIRECTION

A clearer point of view.

XapakTtep bpeHaa: aBTOPCKUIN, CMIOKOMHLIN U yBEPEHHbIN. PaboTa 06bACHAET KOMNETEHTHOCTb.

Bimzi Studio

Independent web design & development.
Based in Dubai. Working worldwide.

01 02
Nmsa 3anomuHaeTcs NMpouecc noHATEH
03
Bimzi Begét; Studio nomoraet npu nepsom Scope, aTanbl 1 pornb aBToOpa OnMcaHbl
3HAKOMCTBE. KOHKPETHO. Pabota y6e>|<.qaeT

PeanbHble KeNCbl U PeLLEHNS BMECTO
obLwmx obeLaHun.
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BIMZI / BRAND GUIDELINES 01/NAME ARCHITECTURE

One name. Threeroles.

OpgHo ums B ueHTpe cuctemsl. Studio nomoraet o6bACHUTL hopmaT padoThl.

01/PRIMARY B i mZ i [(aBHbIN NIOrOTUN N KOPOTKOE UMS
OpeHaa.

02/ FULL NAME B i mZ i St u d i o MNMonHoe npeacTaBneHne B TEKCTE U
3HaKoMCTBe.

03 / DESCRIPTOR St u d i o Tonbko pssigom ¢ Bimzi. Btopon ypoBeHb
nepapxuu.
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BIMZI / BRAND GUIDELINES 02 / PRIMARY WORDMARK

Bimzi comes first.

durkcupoBaHHOE HanncaHue. cnonb3yn BEKTOPHbIN dhans, a He Habupan NoroTmn 3aHOBO.

Bimz

01 02 03

Cob6cTBeHHan B Msrkasi yBepeHHOCTb OaHa chopma

BykBa 3agaeT xapakTtep U CTaHOBUTCSA lMnoTtHoe HanucaHue 6e3 arpeccnBHO KoHTypbl, Nponopumnmn 1 pacctosaHns 6epém
KOMMAaKTHbIM 3HAKOM. cXKaTblX MEXOYKBEHHbBIX NPOOENoB. n3 SVG-macrepa.

PROPOSED V1.1/ 09.09.2026 04



BIMZI / BRAND GUIDELINES 03 /LOGO SUITE

Theright version.

MeHsiem BapuaHT no 3agade. He ymeHbLLIaeM NOMHy BEPCUIO [0 HEYMTAeMOro pasmepa.

Bim

Studio

Bimzi Bimzi + Studio B
OcHoBHada nognuck: canT, obrnoxka, npeseHTauus. PaclunmpeHHbIN KOHTEKCT. ABaTap 1 UKOHKa.
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BIMZI / BRAND GUIDELINES 04 / CLEAR SPACE & SIZE

Give the name room.

OxpaHHoe norse n3MepseTcs OT KparHMUX BUOMMbIX KOHTYPOB, CO BCEX YETbIPEX CTOPOH.

MWHUMAJIbHBIE PASMEPHI

Bimzi
100 px / 25 mm WnpuHbI

Bimzi + Studio
140 px / 35 mm WnpuHbI

X = TOMLLMHA OCHOBHOrO WTpuxa B. 04 ox | 6
MwuHuManbHoe cBobOAHOE Norie BOKPYr norotuna: 1x. px MM BbICOTE

CrtapToBble MUHUMYMbI. [poBepsAn YNTAaeMOCTb Ha pearlbHOM HOCUTENe; AN neYaTu Hy>KeH NPOOHbIN OTTUCK.

PROPOSED V1.1/ 09.09.2026
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BIMZI / BRAND GUIDELINES 05 / BACKGROUND VARIANTS

Keep it clear.

OCHOBHbl€ KOMBUHALMWN: TEMHbBIN Ha CBETIIOM, CBETIbIN HA TEMHOM, TEMHbIA HA OPaHXXEeBOM.

Bimzi

01/LIGHT 02/ DARK

04 / MONOCHROME I I
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BIMZI / BRAND GUIDELINES 06 / DONOT MODIFY

Protect the silhouette.

JTlorotun octaétcsa ogHum uensiM. O6GbEMHbBIN MOKan He MEHSIET reoMeTpuo MacTep-danna.

X X
B " I B i -
He pactarueaTtb He nepekpalwumBaTb OyKBbI
X | x
BIMZI mz

He meHaTb pernctp He BpawaTtb

PROPOSED V1.1/ 09.09.2026

[ |
He npob6aensTtb TeHb

mz|

He ctaBuTb Ha Wwym
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BIMZI / BRAND GUIDELINES 07 / COLOUR

Warmth. Weight. Energy.

[ManuTpa coxpaHdaeT cBs3b ¢ cywecTteyowmm BIMZI. OpaHxeBbii 0603Ha4YaeT OAUH aKLEHT.

IVORY

#FLF2ED #141316

OcHoBHoOE none TekcT n norotun

Ink / Ivory: 16.55:1 OcHoBHoM TekcT: Ink Ha Ivory.
Ink / Orange: 5.44:1 Ha TémHom none: Ivory.

PROPOSED V1.1/ 09.09.2026

Orange / lvory: 3.04:1.
He ncnonb3oBaTb AN5 MEKOro Tekcra.
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BIMZI / BRAND GUIDELINES 08 / TYPOGRAPHY

Manrope. With room.

OavH WwpndT Ana ny6ran4YHOro aHrnMMMCKoro KOHTeHTa. Jlorotun XuBeT otaenbHbiM SVG-hannom.

Reqgular 400
Medium 500
Bold 700

Aa

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 0123456789

Pycckue nosicHeHnsa B 3ToM PDF HabpaHbl cuctemMHbIM sans-serif: 4OCTynHbIN barn Manrope coaepXuT natuHuLyy.
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10



BIMZI / BRAND GUIDELINES 09/ TYPE HIERARCHY

One thought at a time.

KpynHbIn Te3nc, KOpoTKoe NOsICHEHNE, OAHO AeNcTBMEe. He yMeHbLUuan TeKCT paaun nuwHero ab3aua.

BIMZ| / WEB DESIGN Head I i ne

Social: 96-144 px / 700
Website: 48-96 px / 700

Your work. oy
Well presented.

Website: 16/24 px / 400

Distinctive websites for Label / CTA

creative businesses.
Social essential: €32 px

Tell me about your project. Website: 14-16 px / 500

PROPOSED V1.1/ 09.09.2026
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BIMZI / BRAND GUIDELINES 10 / GRAPHIC LANGUAGE

A letter becomes a field.

drpmeHHas rpaduka pacteT ns Tom xe B. OanH KpynHbIM oparMeHT, cBOBOAHOE MECTO ASS MbICHN.

01

CoxpaHsin KOHTYp

MoTuB - yBenuyeHHasi u obpesaHHasa B n3s macrep-ganna.

02

HNav emy ogHy ponb

®oH, Kpan 0bnoxkn nnu nepexog. OCHOBHOW NOroTUN
OCTaéTCHa YNTaEMbIM.

PROPOSED V1.1/09.09.2026
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BIMZI / BRAND GUIDELINES 11/ SOCIAL APPLICATIONS

Recognisable in the feed.

Te e MakeTbl HaxoasaTcs B applications/: 06bIYHbBIN TEKCT pedakTUpyeTcs, JIOroTUN OCTAaETCA BEKTOPHbIM.

ABatap
B coxpaHsieTcs B KpyroBom
Kpone; HanpaBnsawLwasi eCTb B

Bimzi L
Studio BlmZ|

SVG.
A C_Iearer i A website
point of view. e e
Web design & development Ilke you.

CMbICT OCTaeTcsa B TeKCTe.
MoTuB HE NepeKpbIBAET 3arosioBOK.

Tell me about your project.

bimzi-studio.com daktnyeckune kpornbl U nHTEepdenc Instagram: NOT VERIFIED.

Feed 1080%1350 Story 1080x1920
OtcTtynbl OT 72 pX. 96 / 240/ 320 px.

PROPOSED V1.1/09.09.2026 13



BIMZI / BRAND GUIDELINES 12 / WEBSITE APPLICATION

One route. One job.

[(naBHasi paboTtaeT Kak obnoxka: ums, ycnyra, Open portfolio. Kercbl octatotcsa Ha ctpaHuue Work.

. .
BimZi Work  Studio Contact Blle Menu

B I m Independent web design

Studio

Dubai. Working worldwide.

Independent web design & development.

Based in Dubai. Working worldwide.

Open portfolio

Bimzi

Studio

Mobile / 390
Desktop / 1440 px obile pX

CtaTtuyHble acku3bl. [MonHas BEpcTka, knunkn n goctynHoctb: NOT VERIFIED.

PROPOSED V1.1/ 09.09.2026
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BIMZI / BRAND GUIDELINES 13 / MOTION PRINCIPLE

A signature, then stillness.

KopoTkas cbopka nogaepxmBaeT y3HaBaHue. KOHTypbl 1 nponopunn He aecopmMumpyroTcs.

0.00s 0.20s 0.60s 0.70s +

B nossnseTca Nmsa packpbiBaeTca [MonHbIM noroTun CnokorHasga dukcaums

OpauH nepexop 3a 0.45-0.7 cekyHabl. be3 BpalleHus OykB, pacTAarMBaHUSa U NOCTOSIHHOIO 9710 packagpoBka.

nosTopeHud. [1na sepcumn 6e3 OABMKEHNS - cpasy MOSHbIN FIOroTum. AHMMALIMA 1 3BYK B 9TOM MakeTe He
OTPEHOEPEHDI.

PROPOSED V1.1/09.09.2026 15



BIMZI / BRAND GUIDELINES 14 / VOICE & COPY

Clear. Personal. Specific.

[[oBOpMM OT NepBOro nuua n o6 bACHSEM NONb3y Yepe3 pearnbHble AENCTBUS U PELLEHUS.

USE AVOID

| design and build websites. We are a world-class digital agency.

A clearer route to an inquiry. A website guaranteed to double sales.

| organised the work into four galleries. An award-winning experience.

CTA: “Tell me about your project.” dakTbl Kenca, TBOSI poSib U CTaTyC NPOeKTa
OnucaHue: “Independent web designer in Dubai.” Ba)kHee obellaHnim 6e3 gokas3aTernbCTB.

PROPOSED V1.1/09.09.2026 16



BIMZ| / BRAND GUIDELINES 15 / STATIONERY

A small, clear introduction.

Busutka npoaoJrKaeT Ty Xe CUCTEMY. NMA, cneunarnndaunad, ogunH HpOBepﬂeMbIVI NYyTb K KOHTAKTYy.

Bimzi
Independent practice.

Working worldwide.

Dubai, UAE
bimzi-studio.com

JTnuesas ctopoHa / ums n ccepa paboTbl O6opoT / canT Kak NOCTOSIHHAsA TOYKa KOHTaKTa

PROPOSED V1.1/09.09.2026 17



BIMZI / BRAND GUIDELINES

16 / PROPOSAL COVER

The same voice in a proposal.

O6noxKa OoSmKHa y3HaBaeMo NpoJoskaTb CanT, a BHYTPU BbICTPO O6BACHATL O6BLEM M NOPAa0K paboThl.

Bimazi

Studio

Website
proposal

A clear direction for your next website.

DISCUSSION DRAFT

bimzi-studio.com

PROPOSED V1.1/ 09.09.2026

01 02

Nopaya 6e3 nuwHero CopepxxaTenbHasa CTPYKTypa
A4, KpynHOe Ha3BaHWe AOKYMEHTa, 3apaya — 06bEM — 3Tanbl — mMaTepuansl
KOpOTKOe onucaHue, B B ogHOM yrny. — CPOKM — YCOBUS — CreayroLwnn war.

B npumepe HeT BblAyMaHHOIO KINNEeHTa, LeHbl nnn obellaHHoro pesyrnbTaTa.
Tekct DISCUSSION DRAFT obo3Ha4yaeT AeMOHCTpaLUMOHHbIN CcTaTyC.
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BIMZI / BRAND GUIDELINES

Make the next step obvious.

17/ CONTACT & INTERACTION

CnokonHasa popma 1 NoHATHaa obpaTHasa CBA3b BaXkHeEe PUPMEHHOM rpaukm B MOMEHT obpalleHuns.

Tell me about
your project.

Name

Project overview

PROPOSED V1.1/ 09.09.2026

Default

Focus

Loading

Error

Success

MakeT cocTosiHus. PeanbHasa otnpaBka u nposepka knasuatyporn: NOT VERIFIED.

Ink / lvory; nons nognMcaHbl NOCTOSAHHO.

KoHTpacTHoe KonbLo 3 px, oTCTyn 3 pX.

Sending...; He OTNpPaBnATb NOBTOPHO.

TeKcT NPUYUHBI Y NONs; UBET HE €AVHCTBEHHbIN CUrHan.

Thanks. Your message has been sent.
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BIMZI / BRAND GUIDELINES 18 / INTERNATIONAL & UAE

International, with local clarity.

Ayoutopus: mexagyHapogHble koMnaHun n knmeHTbl B OAD. TOH KOHKPETHbIN, 63 AEeKOPaTUBHOIO «JTHOKCay.

01 02 03

English first KoHTekcT OAJ PeanbHaa akcnepTusa

KopoTkui mexgyHapoaHbIA aHTITUACKUNA. Dubai nomoraeTt copyeHTUpoBaTbCS. lMokasbiBaTb npoLecc u npoekTbl. MacwTab
YTOYHATL yCryry, porb 1 pesynbtart BantoTta, Cpoku 1 4acoBoW MOsIC KOMaHAbl U OCTUXKEHUS He

paboTbl. yKasblBalOTCA TaM, rae HyXHbl. npeyBenuynBaThb.

PUBLIC COPY

Apabckas Bepcus: otaenbHas
Tunorpacunyeckasa paborta 1 npoBepka

| design and build websites for businesses RTL. NlaHGA Horo i CoXpaHABTER:
that need a clearer digital presence. TPAHCIMTEPALMIO HE MPUAYMbIBAEM.

PROPOSED V1.1/ 09.09.2026 20



BIMZI / BRAND GUIDELINES 19/ DIGITAL & PRINT

One identity. Different outputs.

sRGB - ncxogHaga umdposas nanutpa. lNevaTHbI pe3ynbTaT 3aBUCUT OT Matepuana, npoduns n TEXHOMOrmu.

01 02 03

Ona akpaHa Ona neyatun lNMepepn Tupaxom

SVG ansa canta; PNG kak pe3epBHbIv Buautka: 85x55 mm + 3 mm BbIneThbl. YT0o4HnTh ICC-npochmnb n TpeboBaHns
dopmar. lNpoBepuTb pearnbHbI pasmep, O6noxka: A4 + 3 mm. BaxHbI TEKCT TMnorpaduun. NpoBepuTb OpaHXeBLIN Ha
dOH N TEMHYIO TEMY. AepxaTb BHYTpy 6esonacHOro nonsi. uBeTonpobe.

No universal CMYK recipe.

HEX He rapaHTupyet useT kpacku. 3HadyeHuss CMYK n Pantone He Ha3Ha4deHbl 6e3 npoduns n peanbHoro obpasua.

PROPOSED V1.1/09.09.2026 21



BIMZI / BRAND GUIDELINES

20/ EDITABLE HANDOFF

Open. Edit. Make it yours.

SVG-macTtepa 1 makeTbl OTKpbiBatoTCA B lllustrator. Jlorotnn - KOHTYpbI; 0ObIYHbLIA TEKCT MOXHO peaakTupoBaThb.

01

02

03

04

05

YcTaHOBUTb WPUPTHI

OTkpbITL SVG

PaboTaTb c rpynnammu

CoxpaHuTtb Kak Al

NMepen akcnopTom

fonts/Manrope-Regular.ttf, Medium.ttf, Bold.ttf; nuueHauns npunoxeHa.

File — Open. B applications/ HaxoosaTcs oTaenbHbIE MOHTaXXHbIE MaKeTbl.

logo-outlines, editable-copy, background n brand-motif coxpaHsatoT cmbiCi anemMeHTOB.

File — Save As — Adobe lllustrator. NpoBepuTb WPUPT, KPON N LBETOBON PEXUM.

YpanuTtb ckpbiTble guides-hidden npu Heob6xoaMMOCTH; COXpPaHUTL peaakTUpyeMbIi OpUriHan.

HaTtuBHbIN .ai He co3gaBarncs. PDF yoobeH ans uteHus n konnpoBaHus BekTopa; SVG - 0CHOBHOWM pedaKkTUpyeMbIi UICTOYHNK.

PROPOSED V1.1/ 09.09.2026
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BIMZI / BRAND GUIDELINES

Before it goes live.

KOpOTKaFl NnpoBeEpPKa And KaXxaoro HoBoro MakeTa.

Bimzi - rnraBHOe nmA.

Studio ocTaétca nognucero, KomnakTHas B - cokpallEHHbIM 3HaKOM.

Ucnonb3oBaH SVG-macTep.

Mponopummn, KOHTYPbl U OXPaHHOE MOoSe COXPaHEeHbI.

EcTb ogHa rnaBHasa MbICllb.

YntaemMbln 3aronoBoK, KOPOTKOE NOSICHEHME N O4HO AENCTBUE.

KoHTpacT u pasmep npoBepeHbl.

[MocmoTpu MakeT Ha TenedoHe 1 B HY>XKHOM doopmarTe.

TeKkcT cooTBeTCTBYET (hakTam.

Hwukaknx BblAYMaHHbLIX pe3yJibTaToB, KITMEHTOB UJTN pa3Mepa KOMaHAbl.

PROPOSED V1.1/09.09.2026

21/ EVERYDAY RULES
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